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Nyhets Release

Global uppvarmning: 6 av 10 svenskar tycker, liksom resten av varlden, att
detta ar ett sjalvforvallat, mycket allvarligt problem

Stockholm, 1 februari 2006 - Global uppvarmning ar en het fraga: nio av tio av de intervjuade
konsumenterna varlden éver ar medvetna om fragan och mer an hélften (57 %) anser att det ar “ett
mycket allvarligt problem”, enligt varldens ledande marknadsundersdkningsféretag ACNielsen.
Amerikanerna som slapper ut mest koldioxid i varlden &r minst bekymrade. Mest oroande &r att
13 % av den amerikanska befolkningen aldrig hért talas om fenomenet global uppvéarmning.

Global uppvarmning och dess effekter pa klimatforandringen har boérjat bli en fraga for saval
utvecklade lander som utvecklingslander. S& vad anser d& konsumenterna i dessa och i andra
lander och hur medvetna ar de om fragan till att borja med?

Ar global uppvarmning en allvarlig fraga?

Varlden 6ver anser 57 procent av de intervjuade att global uppvarmning ar ett mycket allvarligt
problem och ytterligare 34 procent ser det som ganska allvarligt”. | Sverige &r motsvarande siffror
57 procent (mycket allvarligt) och 35 procent (ganska allvarligt).

Ar global uppvarmning orsakade av manskligheten?

Over hela véarlden rader en stor samstammighet om att manskliga aktiviteter som avgasutslapp och
forbrénning av fossila branslen bidrar till global uppvarmning. | Sverige anger 46 procent av
konsumenterna enbart manskliga aktiviteter som bidragande faktor medan ytterligare 48 procent
anger bade manskliga aktiviteter och naturliga klimatférandringar tillsammans som faktorer.

Endast 6 procent av de svenska konsumenterna tror att global uppvarmning enbart orsakas av
naturliga férandringar i klimatet.

Se vidare i bifogad europeisk press release.

ACNielsens konsumentundersokning via Internet, ACNielsen Online Consumer Opinion Survey,
som &r den storsta halvarsundersokningen i sitt slag, genomférdes i bérjan av november 2006 och
omfattade Gver 25 000 Internetanvandare i 46 lander frAn Europa, Asien och Stillahavsomradet,
Nordamerika, Baltikum och Mellandstern.

Kontakt:

Maria Ringholm, Communication Manager
e-mail: maria.ringholm@nielsen.com

Tel. 08-453 25 25

Om ACNielsen
ACNielsen ingar i The Nielsen Company och ar véarldens ledande marknadsundersokningsforetag. Foretaget ar
verksamt i mer &an 100 Il&nder och erbjuder méatning och analys av marknadsutveckling och

konsumentbeteenden. Med hjalp av ACNielsens marknadsundersdkningar, produkter, analysverktyg och
professionella tjansteutbud kan kunderna battre forstd konkurrensen och hitta nya satt att goéra
marknadsférings- och forséljningskampanjer a&nnu mer Il6nsamma. Vill du veta mer? Besok www.acnielsen.se.
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Bilaga: European press release: Global warming: a self-inflicted, very serious problem, according to
more than half the world’s on-line population

GLOBAL WARMING: A SELF-INFLICTED, VERY SERIOUS
PROBLEM, ACCORDING TO MORE THAN HALF THE WORLD’S
ON-LINE POPULATION

Freak weather patterns that have caused tsunamis, droughts, hurricanes and wildfires have made
global warming an issue that the world can no longer ignore.

“It has taken extreme and life threatening weather patterns to finally drive the message home that
global warming is happening and is here to stay unless a concerted, global effort is made to reverse
it, said Patrick Dodd, President, ACNielsen Europe, the world’s largest market information company
who recently conducted a global online survey on consumer attitudes towards global warming.

“The good news is that, nine out of 10 people globally are aware of global warming. The bad news is
that only over half of them (57%) consider it a “very serious problem,” said Dodd.

In Europe, 95% of consumers say they are aware of global warming and 57% consider it's a very
serious problem.

“The countries who are most aware and most concerned about global warming are, not surprisingly,
those who have experienced firsthand and directly suffered from the effects of global warming in the
past few years”, observed Dodd.

Globally, Czechs are the most aware about global warming with 99% saying they know about this
issue, followed by 98% of Chinese, Portuguese, Russian and Thai consumers.

In August 2002, Prague — one of the world’s most beautiful and well preserved medieval cities,
became submerged under water as flash floods caused 40,000 residents to leave their homes and
caused devastation throughout the city. A year later in August 2003, Europe recorded its hottest
summer ever on record which resulted in an estimated 35,000 deaths across Europe, with 14,804
people perishing in France from heatwave-related deaths. France’s recent experience with global
warming three years ago prompted French consumers (80%) along with Brazilians (81%) to top the
world for thinking that global warming is a “very serious problem.”

Most Aware and Most Concerned — Latin Americans and Europeans.

Latin Americans, who live in a region where scientists predict will be one of the worst hit by global
warming in the next twenty years, are the most aware and concerned group about global warming
globally.

Ninety six percent say they are aware of global warming and three in four consumers (75%)
considering it's a very serious problem. “Their concern is well founded. Latin America is particularly
vulnerable to hurricanes and flash floods. In this emerging part of the world, people’s livelihoods are
dependent on export crops such as bananas and coffee and freak weather patterns can wipe out
their villages and livelihoods within days,” said Dodd. Amazon deforestation and the El Nino
phenomenon have already increased flooding and a decline in fish stocks in Latin America.
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North America — Least Aware and Least Concerned

In North America which is the world’s largest producer of carbon dioxide emissions, 84% say they
are aware of global warming, but less than half of them (43%) consider it's a very serious problem.
More worrying, 13% of North Americans said they had never heard or read anything about global
warming and one in ten consumers said it was “not a serious problem at all.”

“North Americans consistently ranked least aware and least concerned about global warming,” said
Dodd. North America’s national apathy towards global warming was likely to be a major reason for
Al Gore to make his controversial environmental film documentary, “An Inconvenient Truth” which
was described by critics as “the most important movie made in 2006".

The three lowest countries globally in terms of awareness were the UAE, where 16 percent of
respondents said that they had not heard of global warming, followed by the US (13%) and Malaysia
(11%).

Global Warming — a result of human actions?

Half the world’s population (50%) said global warming is a result of human actions and 43% believe
it's a combination of both natural changes in the climate and human actions. Again, Latin Americans
lead the world for believing global warming is a direct result of human actions — 43% of Latin
Americas compared to 32% of North Americans say global warming is a direct result of our human
actions.

“Those who believe global warming is a result of human actions are more likely to make changes to
save the environment,” said Dodd. “In this case, its gratifying to see that those who believe that
global warming is caused by human activities are the Chinese (73%) followed by 70% of Brazilians
— two of the largest world developing economies.

One out of eight North Americans, (12%) - the highest majority globally, thought global warming is
caused by natural changes in the climate. .
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Table: From what you have heard or read about global warming, what do you think is causing it?

W Human activities like driving cars and burning fuel Natural changesin the climate w Both Don’t know
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